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 Brand 
identity is 
everything 
the company 
wants the 
brand to be 
seen as. 





 Consists of 
features and 
attributes, 
benefits, 
performance, 
quality, service 
support, and 
the values that 
the brand 
possesses. 



 is the total 
proposition 
that a 
company 
makes to 
their 
consumers  
the promise. 

 



 Companies have 
personalities, where 
Organizations have 
culture and values. 

 

 In general we can state 
that all the firms 
PRACTISING BUSINESS 
do have a face which is 
known to the outer 
world as the firm’s 
Brand Identity that 
portrays the success..  

 



 BRAND IDENTITY is what 
the business world looks 
at and considers as the 
reflection of the people, 
values, reputations and 
business practices of the 

organization. 







 

 Give  

 the  

 Identity 

  to  

 the  

 Brand 



 Between 
the Brand  

 

 and  

 

 the Brand 
Identity 

We do detailed evaluation process 
towards understanding client needs by 
experienced professionals and we 
practice well structured process  





 Line Extensions 
 Extending brand with existing product 

category 

 

 Brand extensions 
 Extending a brand name to the new or 

modified products in new category 

 

 Multi Brands 
 Additional brands in the same 

category 

 

 New Brands 
 New products in new product category 



 We do detailed 
evaluation 
process towards 
understanding 
client needs by 
experienced 
professionals and 
we practice well 
structured 
process 



 

 Strong 
awareness 
for B2C  

 

 Conceptual 
Visualization 
for B2B 

 



Brand planning 
 
 Company Names 
 Corporate / product dominant 

 

 Business Tag Lines 
 

 Slogans  
 

 Company Profiles 
 

 Logos 
 

 Names/Symbols/Abstract 

 

 Brand Communication 
 

 Brand Digitalization. 

 
 



Visual 
Representations 

 

 Color schemes   

 Typography 

 Layouts  

 Packaging and 
labeling 



 

General  

and  

Customized 

Products  

practicing  

Brand 

promotion 



 Collaterals 
 (Product & Business 

based)  

 

 Paper Products 
 Brochures 
 Leaflets 
 Business Flyer 

Customized 
Calendars 

 Catalogue Manuals. 
 

 Electronic Products 
 e-Banners 
 e-Mailers  
 e-Catalogues 



 
 Location ambience   
 Stall Designing 
 Product Display 
 Hoardings 
 Kiosks 
 Wall papers 
 Banners 
 Merchandized 

products 
 Customized Gift 

articles. 
 



BRAND IDENTITY 


